Life Insurance & Pensions
Frequently Asked Ques ons by Insurers about Mosaic and Micromarketer Romania

What is Mosaic Romania?
Mosaic is the consumer segmenta on for Romania which groups the en re popula on of the
country into 10 Groups and 45 Types. Mosaic Romania is a geo-demographic segmenta on as it
also provides the loca on informa on to street
level (postcode) for each of the Groups and Types.

What is consumer segmenta on?
For your marke ng eﬀorts to be meaningful, you
must be able to rely on the robustness of the data
you are currently working with, and on the data
for those customers you wish to target in a given
territory. As this data is available for the en re
popula on of Romania and it is both structured
and segmented, you have an excellent baseline
for understanding the demographics, lifestyle and
behaviour of both your exis ng customers and
your prospects in a na onal context. You can
then iden fy the same type of people who display
similar characteris cs and who would respond in
the same manner to your approach. Customer
segmenta on is at the heart of successful marke ng.

What is Micromarketer Romania?
Micromarketer Romania is a geographic analysis
instrument that provides you with sociodemographics, local market and cartographic data
plus analy cal, modelling and repor ng func ons.
You can understand and compare areas of interest, measure market penetra on, audit your
branch performance versus poten al and compeon, target new customers and op mise resource alloca on.

What do insurers do with Mosaic Romania
and Micromarketer Romania?
Life Insurance businesses use Mosaic and Micromarketer to be er understand their customers
and prospects, also to derive insight at granular
and ac onable level in order to maximise sales
and reduce costs.

Which are the main applica ons Insurers use
the tools for?
 Insurers profile their exis ng customers: how
many, what type, where and what penetra on
of each type, as compared to na onal averages
etc.
Where the Insurer have their own internal segments, these can also be factored in the analysis, as a way of enhancing the understanding of
their customers. With Mosaic, Insurers create
pen-portraits to help them bringing their own
segments to life and in a shared language.
 Insurers understand and visualise the value of
their customers to their business e.g. analyse,
rank and report on which Mosaic types bring
most business or are most profitable; which
Mosaic types make more claims etc
 Insurers carry out propensity analysis to evaluate poten al opportuni es. Mosaic is a means
of helping understand a consumer’s propensity
to behave in a certain way so that they can be
targeted with the right product/proposi ons,
via the right channels, using the right messages.
It is used to help be er target (a) an exis ng
product or (b) a new one.

 Insurers relate Market Research studies to
Mosaic to assist with the genera on of new
target profiles. Then Mosaic is used to locate
in Romania to postcode level where the various people live. Insurers then target them
accordingly in their communica on.
 Once Insurers know who their best customers
are (loyal and profitable), using Mosaic, they
locate WHERE ELSE in the country there are
similar types i.e. similar behaviour and lifestyle. This is a fundamental marke ng discipline used by Insurers for cross-sell and upsell.
 Insurers then target! They go exactly to those
areas where their profile (both for an exis ng
product and / or a new one or both) is
matched or nearest.
Mosaic and Micromarketer provide Insurers
with an important link between the demographic and socio-economic characteris cs of
customers and prospects and the demographic and socio-economic characteris cs of geographic areas. This makes Mosaic and Micromarketer very eﬀec ve tools for Insurers’
local market planning and priori sing sales
eﬀorts.
The result is cost reduc on (e.g. for direct
marke ng, sales etc) and maximisa on of
results.

Which are the unique benefits for Mosaic
and Micromarketer Romania?
 Mosaic is based on informa on for the full
popula on of Romania (21.6M).
 With Mosaic, Insurers can report on each
postcode a wealth of informa on (average 60
households in Bucharest, 200 in the country) .
 Mosaic provides Insurers with the necessary
informa on to put their strategy model into
an addressable, targetable, ac onable plan.
 The data in Mosaic is extremely rich allowing
for further correla ons and insight depending
on each Insurer’s objec ves.
 Once the tools are licenced for use in-house,
Insurers perform any further studies – for any
segment of popula on , any area, and from
any perspec ve of analysis, and at any me
they wish.
In summary, Mosaic and Micromarketer Romania provide Insurers with unique support for
strategic and tac cal decision making to improve
eﬃciency and increase sales.

Further support materials:
 Mosaic Romania brochure
 Micromarketer brochure

What is the diﬀerence between Market
Research studies and Mosaic and Micro‐
marke ng?
Mosaic, Micromarketer and Market Research
are diﬀerent to each other and serve diﬀerent,
but complementary purposes; they also derive
strong synergies world-wide. In essence, Market
Research provides high level data based on samples, while Mosaic provide comprehensive aconable insight on the ground and for the en re
coverage of the country. Micromarketer oﬀers
the geographic support to analyse, visualise and
model further.
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